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THE VERISIGN DOMAIN REPORT									       

As the global registry operator for .com and .net, Verisign reviews the 

state of the domain name industry through a variety of statistical and 

analytical research. As a leading provider of digital infrastructure 

for the Internet, Verisign provides this briefing to highlight to 

industry analysts, media and businesses important trends in domain 

name registration, including key performance indicators and growth 

opportunities.
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1  The gTLD and ccTLD data cited in this report are estimates as of the time of this report and subject to change as more complete data is received.

EXECUTIVE SUMMARY

The third quarter of 2011 closed with a base of nearly 
220 million domain name registrations across all Top Level 
Domains (TLDs), an increase of 4.9 million domain names, 
or 2.3 percent over the second quarter. Registrations have 
grown by more than 18.0 million, or 8.9 percent, since the 
third quarter of 2010.

The base of Country Code Top Level Domains (ccTLDs) 
was 86.9 million domain names, a 2.7 percent increase 
quarter over quarter, and a 9.8 percent increase year over 
year in the base.1

The .com and .net TLDs experienced aggregate growth, 
reaching a combined total of 112 million names in the third 
quarter of 2011. This represents a 1.8 percent increase 
in the base over the second quarter of 2011 and an 8.2 
percent increase over the same quarter in 2010. New 
.com and .net registrations totaled 7.9 million during the 
quarter. This reflects a 5.9 percent increase year over year 
in new registrations, and a 2.3 percent decrease in new 
registrations from the second quarter.

The order of the top TLDs in terms of zone size changed 
when compared to the second quarter, as .tk (Tokelau) 
entered the rankings as the seventh largest TLD, dropping 
.nl (Netherlands) from seventh to eighth. Also, .ru (Russian 
Federation) and .eu (European Union) changed places from 
the second quarter and are now the ninth and tenth largest, 
respectively. Finally, .cn (China) is no longer in the top 10 
after ranking eighth in the previous quarter.

The largest TLDs in terms of base size were, in order, .com, 
.de (Germany), .net, .uk (United Kingdom), .org, .info, .tk, .nl, 
.ru and .eu.

New Registration Growth 
Source: Zooknic, October 2011; Verisign, October 2011; ICANN Monthly Reports
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2 Some ccTLD registries ran promotional programs during the third quarter.
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ccTLD Breakdown
Source: Zooknic, October 2011
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ccTLD BREAKDOWN OF ZONE SIZE 

Total ccTLD registrations were approximately 86.9 million 
in the third quarter of 2011 with the addition of 2.3 million 
domain names, or a 2.7 percent increase compared to the 
second quarter. This is an increase of approximately 7.8 
million domain names, or 9.8 percent from a year ago.2

Among the 20 largest ccTLDs, Brazil, Australia, Tokelau 
and the Russian Federation each exceeded 4 percent 
quarter over quarter growth. Last quarter, three of the 	
top 20 exceeded the same threshold.

There are more than 240 ccTLD extensions globally, 
with the top 10 ccTLDs comprising 60 percent of all 
registrations.

.Com/.Net Dynamics 

The .com/.net renewal rate for the third quarter of 2011 
was 73.3 percent, up from 73.1 percent for the second 
quarter. Renewal rates vary quarter over quarter based 
on the composition of the expiring name base and the 
contribution of specific registrars.

Top ccTLD Registries by Domain Name Base, 	
Third Quarter 2011 
 Source: Zooknic, October 2011

1.  	 .de	 (Germany)	  6.	 .eu	 (European Union) 
2.	 .uk	 (United Kingdom)	  7.	 .cn	 (China) 
3.	 .tk	 (Tokelau)	  8.	 .br	 (Brazil) 
4.	 .nl	 (Netherlands)	  9.	 .ar	 (Argentina) 
5.	 .ru	 (Russian Federation)	 10.	 .it	 (Italy)
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Whether a domain name resolves to a website is a key 
factor in the renewal rates since domain names that 
resolve to websites are more likely to be renewed. Verisign 
estimates that 88 percent of .com and .net domain names 
resolve to a website, meaning that an end-user visiting that 
domain name would find a website. These websites can 
be further described as those having multiple pages or as 
one-page websites. One-page websites include under-
construction, brochure-ware and parked pages in addition 
to online advertising revenue generating parked pages.

Verisign’s average daily Domain Name System (DNS) query 
load during the quarter was 59 billion, with a peak of 78 
billion. Compared to the previous quarter, the daily average 
increased 5 percent and the peak increased 14 percent.

New gTLD Program to Create New 
Categories for Registrants, Users 

Perhaps the most fascinating aspect of the Internet 
Corporation for Assigned Names and Numbers (ICANN) 
plan to create new gTLDs is the expected emergence 
of several new gTLD categories of use that could 
fundamentally change the way Top Level Domains are 	
used and how organizations position their online identity. 

While it is impossible to know the full extent of these new 
categories before the application window closes in April 
2012 and ICANN posts the strings for which applications 
have been filed, there are several that are likely to play 
a key role. Understanding those categories, and their 
possible impact, will be critical to navigating the new 	
gTLD landscape. 

.Brand – For the first time ever in the Internet’s addressing 
system, the new gTLD process will allow companies to 
register their trademarked names as Top Level Domains. 
The .brand phenomenon opens up a wide range of new 
potential functions for gTLDs. While some companies will 
delegate their .brand domains purely internally (for specific 
verticals, departments, email applications, etc.) other more 
consumer-facing companies may provide their customers 
with unique gTLD options backed by their own good 
names. Likely Registrants: Companies, internal clients, 
channel partners, distributors.

.Community – In its new gTLD Final Applicant Guidebook, 
ICANN includes a very specific set of definitions for 
what constitutes a “community-based gTLD.” Any 
prospective community-based gTLD will be required 
to meet an extensive checklist to demonstrate that it is 
being “operated for the benefit of a clearly delineated 
community.” Communities can be regional, cultural, 
religious, etc., but must be clearly defined and willing to 
vouch for the new gTLD applicant in question. Community-
based gTLDs will seek to establish themselves as the 
online destinations of choice for members of their 
respective communities. An example of an existing 
community-based domain is .cat, a sponsored TLD 
introduced in 2006 to serve the whole Catalan linguistic 
and cultural community, whether or not a site is based in 
the territories where the Catalan language is spoken. Likely 
Registrants: Community members. 

.com/.net Websites
Source: Verisign, October 2011
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.Geo – Another aspect of the new gTLD round that 
has captured a great deal of attention from users and 
entrepreneurs has been the prospect of a new universe 
of geo-specific gTLDs representing specific cities and 
regions. The appeal of a .geo domain is that it provides 
both registrants and users a ready-made destination for 
local businesses, organizations, services and interests 
in that location. Likely Registrants: Regional residents, 
businesses and organizations.

.IDN – Possibly the single most exciting new gTLD use 
category, in terms of its power to transform the way people 
use the Internet, comes in the form of internationalized 
gTLDs offered in non-Latin scripts. For hundreds of 
millions of users around the world, the new gTLD round 
represents an emerging opportunity to address and access 
the entire global Internet, entirely in their own languages. 
Many have called IDN gTLDs the “killer app” of the new 
gTLD round, and companies and organizations from around 
the world are gearing up to serve the emergent market. 
Likely registrants: Users of non-Latin based languages and 
the organizations and businesses that serve them. 

.Industry – While not truly a “new” category, many industry 
groups have expressed interest in establishing new gTLDs 
designed to serve specific industry sectors. In addition 
to serving as online hubs for their industry bases, many 
of these gTLDs will also seek to act as a kind of trust 
seal, validating that all of their registrants are legitimate, 
established participants in a given industry. Several 
industry-specific domains, such as .aero (aviation), 		

.travel (travel and tourism) and .jobs (human resources) 
have been introduced in previous small-batch gTLD 
rounds over the last decade, and more are expected in the 
new gTLD program. Likely Registrants: Sector-specific 
businesses. 

.Interest – The idea of new gTLDs organized around 
specific interests or hobbies (sports, music, film, etc.) 
was the first to really catch the attention of the Internet 
community. The goal of most .interest gTLDs will be to 
create highly relevant online neighborhoods organized 
around specific interests. Likely Registrants: Companies 
and organizations catering to specific interests, individuals.

.Service – Some gTLDs will differentiate themselves 	
based on a specific service, or suite of services that 		
they offer to all potential registrants, and by extension 	
to the Internet users who visit their domains.  These may 
include enhanced security or privacy tools tied to new 
registrations, unique mail options, and a range of other 
potential enhancements designed to serve registrants 	
and users alike. Likely Registrants: Varied, depending on 
specific service offerings. 

Verisign believes that each new gTLD category poses 
unique opportunities and challenges. Through its new 
gTLD services offerings, Verisign expects to work with 
representatives of new gTLD categories, providing 
technical support, backend services and consulting 		
in the exciting new gTLD marketplace. 

http://www.verisigninc.com/newgTLDs
http://www.verisigninc.com/newgTLDs
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Statements in this announcement other than historical data and information constitute forward-looking statements within the meaning of Section 27A of the Securities 
Act of 1933 as amended and Section 21E of the Securities Exchange Act of 1934 as amended. These statements involve risks and uncertainties that could cause 
Verisign’s actual results to differ materially from those stated or implied by such forward-looking statements. The potential risks and uncertainties include, among others, 
the uncertainty of future revenue and profitability and potential fluctuations in quarterly operating results due to such factors as increasing competition, pricing pressure 
from competing services offered at prices below our prices and changes in marketing practices including those of third-party registrars; the sluggish economic recovery; 
challenges to ongoing privatization of Internet administration; the outcome of legal or other challenges resulting from our activities or the activities of registrars or 
registrants; new or existing governmental laws and regulations; changes in customer behavior, Internet platforms and web-browsing patterns; the inability of Verisign to 
successfully develop and market new services; the uncertainty of whether our new services will achieve market acceptance or result in any revenues; system interruptions; 
security breaches; attacks on the Internet by hackers, viruses, or intentional acts of vandalism; the uncertainty of the expense and duration of transition services 
and requests for indemnification relating to completed divestitures; and the uncertainty of whether Project Apollo will achieve its stated objectives; the impact of the  
introduction of new gTLDs; and the uncertainty of whether the .com Registry Agreement renewal will occur by December 1, 2012, if at all. More information about potential 
factors that could affect the company’s business and financial results is included in Verisign’s filings with the Securities and Exchange Commission, including in the 
Company’s Annual Report on Form 10-K for the year ended December 31, 2010, Quarterly Reports on Form 10-Q and Current Reports on Form 8-K. Verisign undertakes 
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Zooknic Methodology 
For gTLD data cited with Zooknic as a source, the analysis uses a comparison of domain name root zone file changes supplemented with WHOIS data on a statistical sample 
of domain names which lists the registrar responsible for a particular domain name and the location of the registrant. The data has a margin of error based on the sample size 
and market size. The ccTLD data is based on analysis of root zone files. For more information, see www.zooknic.com.

LEARN MORE

To subscribe or access the archives for the Domain 		
Name Industry Briefs, please go to http://www.Verisign	
Inc.com/DNIB. Email your comments or questions to 
domainbrief@verisign.com.

ABOUT VERISIGN

VeriSign, Inc. (NASDAQ: VRSN) is the trusted provider of 
Internet infrastructure services for the networked world. 
Billions of times each day, Verisign helps companies and 
consumers all over the world connect between the dots. 
Additional news and information about the company is 
available at www.VerisignInc.com.

http://www.verisigninc.com/DNIB

